ARROWHEAD

REGIONAL MEDICAL CENTER

The Heart of a
Healthy Community™

second

EDITION

D

..—‘\(\—E







( SRROWHEAD



Table of

CONTENTS

Introduction

County and ARMC Identity

Logo Standards - Color Mix

Logo Standards - Logo Variations
Logo Standards - Space and Size
Logo Standards - Improper Uses
Typographic System

Business Cards

Letterhead

Interoffice Memos and FAX Cover Sheet
Informal Correspondence
Envelopes/Labels

Print Collateral

Second Edition - 2019

01
03
05
07
21
23
25
27
29
31
33
35
37

Annual Reports

Brochures

PowerPoint

E-Mail Banners

News Releases and Media Advisories
Social Media - Avatar

Logo Shirts

Events and Outreach
Promotional Items

Designer Section - Color System
Designer Section - The Grid

Creative Contacts

39
41
43
45
47
49
51
53
55
57
59
61




HERE'S AN IDEA

, one brand

one hospital
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Our logo is Our Signature

We recognize the vital importance of building a strong, cohesive
identity through the correct use and display of our hospital logo.
To accomplish this, we must be diligent in adhering to one set of
brand management principles.

The ARMC Leadership Team has adopted a logo which will serve as
one consistent visual identity for Arrowhead Regional Medical Center.

1 Second Edition - 2019



“From our valleys, across our
mountains, and into our deserts, we
envision a county that is a destination
for visitors and a home for anyone

seeking a sense of community and

the best life has to offer.”

¢ . Countywide Vision
‘ ‘ ‘ ‘ - i Adopted June 30, 2011

This style book is your guide to creating and
maintaining the Arrowhead Regional Medical
Center “brand.”

Thank you for your full support of this effort.
Together, we will strengthen the positive identity
of Arrowhead Regional Medical Center.
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ARROWHEAD REGIONAL
MEDICAL CENTER IDENTITY

The ARMC logo is comprised of the graphic identity, the color
system and the typography system.

The logo design consists of: an arrowhead and two lines that
come out from the arrowhead to the right.

The two colors, blue and gold, were selected from the County
flag. The arrowhead represents stability and has been an
iconic symbol for the region for more than a century.

The top and bottom lines that start and end in a point
represent movement, forward thinking, and innovation.

The logo must always have good contrast with the background
to ensure maximum impact and accessibility. It should not be
redrawn, digitally manipulated or altered in any way.

The logo must always be reproduced from a digital master
reference. This is available in eps, jpeg, png, wmf, and tif
formats.

Questions about logo usage should be directed to ARMC's
Marketing Department: 909.580.3290.



- OFFICIAL LOGO -

ARROWHEAD

REGIONAL MEDICAL CENTER 1

Logo Typography

Logo-mark

FIGURE 1 - logo Configuration
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(OGO STANDARDS

Approved variations of color mix

The logo should only appear in the six color
variants shown here for print and digital material.
The approved colors are: Gold Pantone 117, Blue
Pantone 293, Black and White. The logo should
always appear at 100% of its color value, and
never as a gradient. All other color combinations
should be avoided.

For any logo treatments beyond standard usage
please contact the Marketing Department.



Official Logo

ARROWHEAD

REGIONAL MEDICAL CENTER

Black and White

ARROWHEAD

REGIONAL MEDICAL CENTER

Single-Color Blue

Single-Color Gold

ARROWHEAD

REGIONAL MEDICAL CENTER

ARROWHEAD

REGIONAL MEDICAL CENTER

Reverse with Gold

ARROWHEAD

REGIONAL MEDICAL CENTER

Reverse Standard

ARROWHEAD

REGIONAL MEDICAL CENTER

FIGURE 2 - logo Color Mix
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[OGO STANDARDS

logo Variations - Tagline

In the primary configuration of the ARMC logo with the
tagline, there will be a thin separator line to the right

of the ARMC logo. The tagline will appear to the right

of the separator line. The tagline may be displayed in
either the standard blue or gold colors depending on
the background coloration. The website, address, and
phone number may appear below the words "REGIONAL
MEDICAL CENTER” in the standard blue.

In the secondary configuration or the “stacked version”
the tagline will appear directly below the separator line
underneath the words "REGIONAL MEDICAL CENTER.”
The tagline must always be in the standard blue and
right aligned.



— Primary Configuration | The primary configuration is the preferred and standard configuration and should be used
at all times unless space constraints do not permit.

ARROWHEAD | TheHeartoja

REGIONAL MEDICAL CENTER Healthy Community

www.arrowheadmedcenter.org

FIGURE 3 - Primary logo Configuration with Website and Slogan

— Stacked Configuration

ARROWHEAD ARROWHEAD

REGIONAL MEDICAL CENTER REGIONAL MEDICAL CENTER
The Heart of a
Healthy Community™

www.arrowheadmedcenter.org

400 North Pepper Avenue
Colton, California 92324

FIGURE 4 - Stacked logo Configuration with Website, Address and Slogan



[OGO STANDARDS

logo Variations - Website and Address

When using the logo containing the website and
address they will appear directly below the separator
line underneath the words “REGIONAL MEDICAL
CENTER." The website and address must always be in
the standard blue and right aligned.

This is known as the “stacked version” of our logo
and is useful in certain spaces which may be more
constricting.
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— Stacked Configuration

ARROWHEAD ARROWHEAD

REGIONAL MEDICAL CENTER REGIONAL MEDICAL CENTER

www.arrowheadmedcenter.org 400 North Pepper Avenue
Colton, California 92324

FIGURE 5 - Stacked logo Configurations with Website and Address Separated

— Stacked Configuration

ARROWHEAD

REGIONAL MEDICAL CENTER

www.arrowheadmedcenter.org
400 North Pepper Avenue
Colton, California 92324

FIGURE 6 - Stacked logo Configuration with Website and Address 10
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GOOD
OGO

RELEVANT

(OGO STANDARDS

logo Variations - Foundation, Behavioral
Health Center and Stroke Center

In the primary configurations of the ARMC logos for
the Foundation, the Behavioral Health Center,

and the Stroke Center, there will be a thin vertical
separator line to the right of the ARMC logo. The
department name will appear to the right of the
separator line. The department name may be
displayed in either the standard blue or gold colors
depending on the background coloration.

In the secondary configuration the department
name will appear directly below the horizontal
separator line underneath the words “REGIONAL
MEDICAL CENTER." The department name must
always be in the standard blue and right aligned.



— Primary Configuration | The primary configuration is the preferred and standard configuration and should be used
at all times unless space constraints do not permit.

ARROWHEAD Department Name

REGIONAL MEDICAL CENTER

FIGURE 7 - Primary logo Configuration with Department Name

— Stacked Configuration

ARROWHEAD

REGIONAL MEDICAL CENTER
Department Name

FIGURE 8 - Stacked logo Configuration with Department Name
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[OGO STANDARDS

logo Variations - Family Health Centers

There are two different primary configurations of the
ARMC logo for the Family Health Centers (McKee,
Westside, Fontana and Redlands). There is a name
configuration and a secondary configuration with the
address of the Family Health Center.

In both of the primary configurations of the ARMC
Family Health Center logos there will be a thin separator
line to the right of the ARMC logo. The clinic name of
the family health center will appear to the right of the
separator line. The name configuration is the primary
configuration of the Family Health Center logo. The
secondary primary configuration is the address version
of the logo.

For both of the configurations the clinic name text may
be displayed in either the standard blue or gold colors
depending on the background coloration.



— Primary Configuration | The primary configuration is the preferred and standard configuration and should be used
at all times unless space constraints do not permit.

ARROWHEAD Family Health Center

REGIONAL MEDICAL CENTER Clinic Name

FIGURE @ - Primary Family Health Center Logo Configuration

— Primary Address Configuration

Family Health Center

ARROW H E AD Clinic Name

REGIONAL MEDICAL CENTER 1000 Street Address
City, CA Zip Code

FIGURE 10 - Primary Family Health Center logo Configuration with Address
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[OGO STANDARDS

logo Variations - Family Health Centers

There are two different secondary configurations of the
Family Health Center ARMC logos, the name configuration
and the address configuration. In both the name version
and the address version of the secondary logo the name
will appear directly below the separator line underneath
the words “REGIONAL MEDICAL CENTER.” In the address
version of the secondary logo the address will appear
below the words "FAMILY HEALTH CENTER." The name
and address must always be in the standard blue and
right aligned.



— Secondary Name Configuration | Also referred to as “stacked version”

ARROWHEAD

REGIONAL MEDICAL CENTER

Family Health Center
Clinic Name

FIGURE 11 - Secondary Family Health Center Configuration

— Secondary Address Configuration | Also called a"stacked version”

ARROWHEAD

REGIONAL MEDICAL CENTER

Family Health Center
Clinic Name

1000 Street Address, City, CA Zip Code

FIGURE 12 - Secondary Family Health Center logo Configuration with Address
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[ OGO STANDARDS

logo Variations University - Affiliated

In the primary configuration of the University-Affiliated
ARMC logo, there will be a thin vertical separator line to
the right of the ARMC logo. University-Affiliated Teaching
Hospital will appear to the right of the horizontal
separator line.

A University-Affiliated” must always be in the standard
blue and 5 points smaller than “TEACHING HOSPITAL".
Teaching Hospital must always be in the standard gold.

In the secondary configuration A University-Affiliated
Teaching Hospital will appear directly below the separator
line underneath the words “REGIONAL MEDICAL CENTER.
A University-Affiliated Teaching Hospital must always be
in the standard blue and right-aligned.

Note: This tagline is to be used only in certain
cases pre-authorized by the Marketing &
Public Relations Department.



— Primary Configuration | The primary configuration is the preferred and standard configuration and should be used
at all times unless space constraints do not permit.

ARROWHE AD A University-Affiliated

REGIONAL MEDICAL CENTER Teaching Hospital

FIGURE 13 - Primary University-Affiliated logo Configuration

— Secondary Configuration | Also referred to as “stacked version”

ARROWHEAD

REGIONAL MEDICAL CENTER

A University-Affiliated
Teaching Hospital

FIGURE 14 - Secondary University-Affiliated logo Configuration
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[OGO STANDARDS

logo Variations - Edward G. Hirschman
Burn Center

In the primary configuration of the Burn Center ARMC
logo, there will be a thin separator line to the right

of the ARMC logo. The Edward G. Hirschman Burn
Center will appear to the right of the vertical separator
line with the silhouette of the flame on the right side
of the Edward G. Hirschman Burn Center text. The
Burn Center logo may appear with or without the
silhouette of the flame.

In the secondary configuration of the Burn Center
logo The Edward G. Hirschman Burn Center text will
appear directly below the horizontal separator line
underneath the words "REGIONAL MEDICAL CENTER.
The Edward G. Hirschman Burn Center must always be
in the standard blue and right aligned.



— Primary Configuration | The primary configuration is the preferred and standard configuration and should be used
at all times unless space constraints do not permit.

ARROWHEAD

REGIONAL MEDICAL CENTER

ARROWHEAD

REGIONAL MEDICAL CENTER

( The Burn Center
THE is the only logo
EDWARD G. HIRSCHMAN allowed to have

BURN CENTER ciher than the
arrowhead within
the logo itself

THE

EDWARD G. HIRSCHMAN

BURN CENTER

FIGURE 15 - Primary Burn Center Llogo Configuration

— Secondary Configuration | Also referred to as “stacked version”

ARROWHEAD

REGIONAL MEDICAL CENTER

The Edward G. Hirschman

BURN CENTER

FIGURE 16 - Secondary Burn Center Logo Configuration 20
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(OGO STANDARDS

Clear Space and Sizing

To maintain the integrity of the logo and ensure that
it stands out distinctively, there must be a certain
amount of “clear space” surrounding the logo. This
area should be clear of any other text or graphic
elements.

The clear space distance (depicted by an X) will be
defined by the size of the words "Regional Medical
Center” in the logo. As it increases in size the clear
space will also increase proportionately, vice versa for
decreasing the logo.

The logo can be scaled up as large as necessary, but
should never be reduced below 0.5" in width in order
to preserve clarity and legibility.



XX

ARROWHEAD

REGIONAL MEDICAL CENTER

X

— Recommended Minimum Size —

At this size it will only
ARROWHEAD contain the word
"ARROWHEAD" and not
the words "REGIONAL
075" MEDICAL CENTER”
Minimum

i

FIGURE 17 - logo Clearance and Sizing

22
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[OGO STANDARDS

Improper Uses

Never change the colors used in the ARMC logo or
change the logo format. Do not stretch or distort the
logo or otherwise alter its appearance or style (e.g.,
gradients, shading, shadow, outline, etc.).

Never violate the clear-space of the logo by adding
additional messaging or graphics and always maintain
logo clearance. (See page 24)

Care must be exercised when placing the logo on
top of photos or graphics to ensure the logo is the
dominant visual element. Background photos and/or
graphics must not interfere with or detract from the
legibility of the ARMC logo.



ARROWHEAD

REGIONAL MEDICAL CENTER

Don't alter the fonts

ARLOVTHIZAD)

GIOMNAL MEDICAL CENTT

Don't use gradients on the logo

Don't place logo over a distracting
background

ARMC

Don't alter name

UNAPPROVED VERSIONS

ARROWHEAD

REGIONAL MEDICAL CENTER

Don't substitute logo colors

Don't use the logo at an angle

ARROWHEAD

REGIONAL MEDICAL CENTER

Don't fade the logo

ARROWHEAD

REGIONAL MEDICAL CENTER

Don't flip the arrowhead logo

FIGURE 18 - Improper Use of logo

Don't outline the logo

AD

REGIONALMEDICAL CENTER

Don't add shadows or other effects

ARROWHEAD

REGIONAL MEDICAL CENTER

Don't stretch the logo proportions

Never to appear without name

24



TYPOGRAPHIC
SYSTEM

Typography is a key element in our design
system, providing a uniform structure to reinforce
consistency in all ARMC communications.

For printed communications, ARMC has two
approved typefaces for use by designers: Myriad
Pro (sans-serif) and Minion Pro (serif). In addition
there are two approved fonts for general use:
Arial (sans-serif) and Times New Roman (serif).
Any of these four fonts are acceptable for use in
publications.

Times is often used for body copy or text. The
minimum font size is 12 points.

25 Second Edition - 2019



GENERAL USE FONTS

ARIAL
FONT FAMILY

TIMES NEW ROMAN
FONT FAMILY

Arial Regular
Arial Narrow
Arial Narrow Bold
Arial Italic

Times New Roman Regular
Times New Roman Italic

Arial Bold

Arial Bold Italic
Arial Black

Arial Black Italic

Times New Roman Bold

Times New Roman Bold Italic

DESIGNER FONTS

MYRIAD PRO
FONT FAMILY

MINION PRO
FONT FAMILY

Myriad Pro Regular

Myriad Pro Condensed

Myriad Pro Condensed Italic

Myriad Pro Regular Semibold Condensed
Myriad Pro Bold Condensed

Myriad Pro Bold Condensed Italic
Myriad Pro Black Condensed

Minion Pro

Minion Pro Bold Cond
Minion Pro Italic

Minion Pro Medium
Minion Pro Medium Italic

FIGURE 19 - Typography

Myriad Pro Light

Myriad Pro Light ltalic
Myriad Pro Italic

Myriad Pro Italic

Myriad Pro Semibold
Myriad Pro Semibold italic
Myriad Bold

Minion Pro Semibold
Minion Semibold Italic
Minion Bold

Minion Bold Italic

26



BUSINESS CARDS

ARMC business cards will follow a uniform standard
incorporating the ARMC logo and branding as seen
in the example on page 28. The card will carry the
gold and blue color scheme with the ARMC logo at
the upper left, ARMC's slogan in the lower left corner,
and ARMC's official website address in the lower right
corner.

Please contact the ARMC Marketing Department
to incorporate or address unique needs or
circumstances.

27 Second Edition - 2019



1/8"

178"

/4"

1/8"

ARROWHEAD

REGIONAL MEDICAL CENTER

JOHN DOE, MD, MBA, FACS
Employee Title

400 N. Pepper Ave.
Colton, CA 92324-1819

1/4" 1/4"

The Heart of a Healthy Communitym

Board Certified General Surgery
Surgical Critical Care

email: john.doe@armc.shcounty.gov
Phone: 909.580. 0000 | 909.580.0000
Fax: 909.580.0000

Department names may be
up fo 3 lines.

Addresses should be

no more than two lines.

Email, phone number and
additional information should
be no more than three lines.

FIGURE 20 - Business Card Standards
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OFFICIAL ARMC
LETTERHEAD

Formal business correspondence should always be
prepared using official ARMC letterhead as shown on page
32. ARMC letterhead includes the ARMC logo and website,
as well as the names of the members of the County Board
of Supervisors and Chief Executive Officer. The letterhead
includes space for tagline, address, telephone and fax
numbers. The minimum body font size is 12 points.

ARMC letterhead can be ordered from the Printing Services
Division of the County Purchasing Department. Electronic
templates for ARMC letterhead can be obtained through
the Intranet and ARMC Tools.

No additional graphic images or logos should appear on
the official stationery.

Note: Arrowhead Regional Medical Center (ARMC) should
always be spelled out on first reference. Second or
subsequent references may allow "ARMC" at the discretion
of the author or intent of the document.



400 North Pepper Avenue, Colton, CA92324-1819 | Phone:909.580.1000 | Fax: 909.580.0000

www.arrowheadmedcenter.org www.arrowheadmedcenter.org

ARROWHEAD The Heart of a

REGIONAL MEDICAL CENTER Healthy Community™

ARROWHEAD | [l Heertof

REGIONAL MEDICAL CENTE] Healthy Community-

Dear John Doe,

Dear John Doe,

Otatur, ullautet officitia nonse ne voluptat aliquae labore plibus verum, con cum et, cuptas volup-
tur, sum necte nam, ullest a venihillut officip itist, tem. Nempores cus vellore, sus ut ut magnis
porestis venis ma seniendenti ut adis ipsae acim nimolec erionse quasperit lis iunt.Cit quid qui
conse lantium.

Otatur, ullautet officitia nonse ne voluptat aliquae labore plibus verum, con cum et, cuptas volup-
tur, sum necte nam, ullest a venihillut officip itist, tem. Nempores cus vellore, sus ut ut magnis
porestis venis ma seniendenti ut adis ipsae acim nimolec erionse quasperit lis junt.Cit quid qui
conse lantium.

Mi, optatur? Ro eum sim fugia eos etur, que volore antem rem facienducia corum ad moditia
volori tem quos ressuntias et aut mostia corem sit ullam eosam aut facessit fuga. Sequist issimus,
vendandianis alicientecte eium eturis dolor mos dolorep elenecea et hit maionsed est ommolupid
que voluptaque venitatet mos coneste mquam, sitiosanitem voluptam faccaectem quodios num
quaepta alit am cume porehen iendae. Nequo dendam, ant esti dolorendenis dolorruptae del isim
nos everume inctur sequia quae nonsed ut omnimet maximol ]|quam velectas assinih ilicium

aut apell dolor se vc sande sitas d quia dolorit aut aut anim
harcim enitisc imenda sam aboratiisti quam exped evelis sit et iscit eumet ipsust, quaepelis simet
maximag nihilia dus, te volori cus sapicimus natiae nimagni alit ma quis magni net, tem faccaer
iasincte oditatestore et eturibus ium dolo te maion non eum sitae cum in rendi vendae periam
alitis que est od quis eliqui dolor ‘modi voloribus iducilitaque consedi sciume aces
dolupta experuptae nos unt vellab invelig enimaximolor aut odicatatem quuntot aernamet et fuga.

Mi, optatur? Ro eum sim fugia eos etur, que volore antem rem facienducia corum ad moditia
volori tem quos ressuntias et aut mostia corem sit ullam eosam aut facessit fuga. Sequist issimus,
vendandianis alicientecte eium eturis dolor mos dolorep elenecea et hit maionsed est ommolupid
que voluptaque venitatet mos coneste mquam, sitiosanitem voluptam faccaectem quodios num
quaepta alit am cume porehen iendae. Nequo dendam, ant esti dolorendenis dolorruptae del isim
nos everume inctur sequia quae nonsed ut omnimet maximol liquam velectas assinih licium
corerspient aut apellamus dolor se volorestius, sande sitas magnimod quia dolorit aut aut anim
harcim enitisc imenda sam aboratiisti quam exped evelis sit et iscit eumet ipsust, quaepelis simet
‘maximag nihilia dus, te volori cus sapicimus natiae nimagni alit ma quis magni net, tem faccaer
iasincte oditatestore et eturibus ium dolo te maion non eum sitae cum in rendi vendae periam
aliis que est od quis eliqui dolor modi voloribus iducilitaque consedi sciume aces
dolupta experuptae nos unt vellab invelig enimaximolor aut odicatatem quuntot aernamet et fuga.

L 1 Nam essitibeaque omnis endi ommolupta aut eatio. Minctinulpa aut ommo tem consequostio
temporem quodit quas solor modis rem expliquis autentis ea porrorati antistint et eaque volorio

nseque venihit mosam aliquam eius autas invellitatem et quo voluptatem invelecto omnist, om-

Nam omnis endi aut eatio. Mi Ipa aut ommo tem consequostio
temporem quodit quas solor modis rem expliquis autentis ea porrorati antistint et eaque volorio
nseque venihit mosam aliquam eius autas invellitatem et quo voluptatem invelecto omnist, om-

modictem dolore magniendit fugias millat.Debit verum fugit aut fuga. Nam quias nonsecepudi modictem dolore magniendit fugias millat.Debit verum fugit aut fuga. Nam quias nonsecepudi
de non nonsequate eos eossi a isquiatia eturem re laccus nonseni hillore nobit esseruntem audis de non nonsequate eos eossi a isquiatia eturem re laccus nonseni hillore nobit esseruntem audis
ea jusciti bernatio conserum id quo et explit quae. Sa parciuntur sit eum doluptatem corrunt ea iusciti bernatio conserum id quo et explit quae. Sa parciuntur sit eum doluptatem corrunt
velest, nonsenetur aut autem eatur aut ius mo berum rem qui ut maion nusciumquunt officabo. velest, nonsenetur aut autem eatur aut ius mo berum rem qui ut maion nusciumquunt officabo.
Derferum apitium aut et fugit liquodi sinvendae quibus ut dolenisqui re, ad ut et expliciet labo. Derferum apitium aut et fugit liquodi sinvendae quibus ut dolenisqui re, ad ut et expliciet labo.
Eperum quas atqui doloriae sitiorrum imus et alitatibusam et harum voluptio. Mus con repudi Eperum quas atqui doloriae sitiorrum imus et alitatibusam et harum voluptio. Mus con repudi
secus et volorer iatemquis molutat. secus et volorer iatemquis molutat.

Um vitia commo corum nobit volum volorae con porepro quis doloria sitat. Xerestis dolorit Um vitia commo corum nobit volum volorae con porepro quis doloria sitat. Xerestis dolorit
entiata quo eostrunt quias dolo blabor sus maion ea preperum dolupta ssequae volorro ma solore entiata quo eostrunt quias dolo blabor sus maion ea preperum dolupta ssequae volorro ma solore
sitio temod quae ratus quam et qui nimus repe qui volorum harum sint lab illa que rererum labo. sitio temod quae ratus quam et qui nimus repe qui volorum harum sint lab illa que rererum labo.
It restecae cuptas in everorero et ullupiet quiae dus simpore restiunt ipiderum quia inis et essimi, It restecae cuptas in everorero et ullupiet quiae dus simpore restiunt ipiderum quia inis et essimi,

esequi quis ist porporehent eversperit vendicid quossitius. esequi quis ist porporehent eversperit vendicid quossitius.

GaRY McBRIDE.

N
Chie Exscutve Officer

A. LovinGoon

Gary McBripe RoBERT A NICE AWN Ro Haa ONZALES
[Eer—— s District econd District d Dis Chairman, Fourth Disrct air, it Disr

ROBERT A. LOVINGOOD  JANICE RUTHERFORD Dawx Row Curt HAGMAN JoStE GoNZALES
Firs Distit econd Disrict Third D hairman, Fourh Distric e ot Pt Dinict

Official printed letterhead with full color bleeds. Electronic letterhead - Same as printed letterhead but includes a white border
to allow for in-office printing.

FIGURE 21 - letterhead Standards
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INTEROFFICE
MEMORANDA
AND FAX COVER SHEET

ARMC interoffice memoranda and fax cover sheets
should follow the examples provided. Use these as a
guide when creating memorandum, fax, or any other
non-standard letterhead applications, with more or
less information, adjusting as necessary to ensure a
cohesive brand image within this standard format.



ARROWHEAD

REGIONAL MEDICAL CENTER

DATE:

FROM:

T0:

Interoffice Memo

PHONE:

ARROWHEAD

REGIONAL MEDICAL CENTER

T0:
FAX#:
PHONE #:

DATE:
PAGES:

FROM:

FAX FAX#:

PHONE #:

CCOMPANY/PERSON
000-000-0000
000-000-0000

DEPARTMENT NAME/EMPLOYEE
000-000-0000

000-000-0000

00/00/0000

0

SUBJECT | Title of the information you are writing about

MESSAGE

SUBJECT

400 N. Pepper Avenue, Colton CA92345 | 909.580.1000¢ 877.873.2761 | www.arrowheadmedcenter.org

FIGURE 22 - Memoranda and Fax

32
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INFORMAL
CORRESPONDENCE

ARMC forms and informational materials that are

mass produced and/or distributed and other informal
correspondence should be prepared using the informal
letterhead template (see page 34). The informal
letterhead is produced in black and white only and
does not include the names of the County Board of
Supervisors or Chief Executive Officer.



400 North Pepper Avenve, Colton, CA92324-1819 | Phone: 909.580.1000+ Fax: 909.580.0000

www.arrowheadmedcenter.rg

ARROWHE

REGIONAL MEDICAL C|

The Heart of a
I\XQ Healthy Community™

ARROWHEAD

REGIONAL MEDICAL CENTER

ViTAL SiGNs

Blood Glucose
Autolet Resuits

@R

Time and Initial Entries
DATE
¢ [ w [
st | L | sper | S
w | w w | 2

®

b

(8

i
H

@

Comments/Reactions _ Accucheck

st inges a B s B B
e 1oy o 4 CarConpeee o s
T wese] [ [
nl  [sackrubl. Reposton]  [BockRub_ Repositonl)
o e

1422 | 22.08 | 0614 | 1422 | 22.06 | 0614 | 1420

o
DIET TYPE % EATEN
B s

Luncr/snacK L s

DATE:
DIET TYPE % EATEN

s s
Luncrsiox s

o s
oATE
o ERTEN

s

[Luncrysnack L Is [ [ [ [
[ o Ts + +

PATIENT

rasarrac o)

"ARROWHEAD REGIONAL MEDICAL CENTER

MEDICAL / SURGICAL FLOW SHEET

Page 10f8
GENNMSF

FIGURE 23 - Informal Letterhead Template and Sample Form




ENVELOPES /LABELS

Envelopes will be available in window format and
standard business envelope format.

Color envelopes/labels should be used for official
correspondence.

Black and white envelopes/labels should be
used for billing, mass mailing, and other informal
correspondence.

Any variation of envelope can be ordered
through Materiel Management.

35 | Second Edition - 2019



wwarrowheadmedcenterorg

Window envelope

s |

The Heart of a
Healthy Community~

BW - Window envelope

Standard business envelope

The Heart of
Healthy Community

)

Address, City, State Zip Code

ARROWHEAD ‘ Department
< ARROWHEAD | Depa

TO: Recipient's Name
Address
City, State Zip Code

Shipping labels - color

BW - Standard business envelope

Address, City, State Zip Code

ARROWHEAD ‘ Department
L} Division

TO: Recipient's Name
Address
City, State Zip Code

Shipping labels - black and white

FIGURE 24 - Envelopes and Labels
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PRINT COLLATERAL

Newsletter

All printed collateral must be consistent with the
branding style, incorporating the ARMC logo and
color scheme.

The approved fonts for print collateral are those
depicted in Figure 19 on page 26.

Photos used must be high resolution images that are
appropriate for the piece being produced.

Newsletters should always have the ARMC logo in

the upper left side of the page above the table of
contents. The issue and volume numbers will be in
the upper right hand corner in the gold area. The
department name will go above the Newsletter Name.
Page numbers will appear on all pages.



ARROWH

Inside This Issue:
TBD o

80
T8D
TBD ......
T8D
TBD ...
TBD.

Inserts:
T8D
T8D
T8D
T8D

Tulparia pa dit ommodi
alique num eium quam, eos
ut esequiaspit, veliciu sdanto

nonsequ iasimperum explab
Maio to dollaccusant et

quia voluptas molor atia
nate verionsequi quodi to te

EAD

REGIONAL MEDICAL CENTER

volupta tureium eossedi con eosa

Summer 2014, Vol. 1 Issue 1

Department Name

NEWSLINK

Connecting Ideas and Information

CHANGING il))'IRE(TION

Only One Way to Go...U/P!

Changing Direction (aniined)

Lectincium que i aceso m
pacplacus. Tairorh afo oy et owef opa o o0q

OLD WORLD CHARM

NEWWORLD (" T | \T!

[EXPLORE! Optacrp icape pe magaia nciusrunt

quibs.

b dolupa tbus,samsam qut vole liuate
cuptatursumquid s volum evenda parchic

oveiiops

cuptatursun

i quasus s quatu sequatum g .

Hiquunta,labor nos u st sborem.Picse <t volar
gt optaius, cea. Con urn nats deliuo s b

r—

Engage, Inspire,
Innovate

i tmpor s disderum sedqul conseque co ¢
eptempel pcienetpor conem i e factu berchl
magaim lores tument quidevenmlit po qutectum,
it ttetar, st dle, cones sequodiet it

128 s s vohopia teaquam s magaipos coqum
o et voptior ipsan s quans g ad
eosdlupta dolreatis nonemposs cus.

TITLE

Sub Title

Res atent ad quat ra nis as reruptat ut in con perum eume nihilig endandi psandic te
endanih itibusciatem rescia voluptate reratenempor sincilia se custiunt eati offictem
quam sum, aut iuri dolentu rehendicto ilit, occum qui rem est de non poreper uptatus
accus re, omnis molume vellupta non pero berio, Itac. Edita doluptas repe que dis
nosa doluptibus deresti ssitem ad quam, audio. Et pa natur? Ita ne net molor aperferia
nonsequ isinvenim de rerundit quo modipsa dolorep ellescipsant eos dolorum quatis.

Lllandae con pliatum quam
volor audantiosam doloresene
eaquoditis ea vit eos ande
omnimus as dolorerio
Catus quia pra nonsent.

Continued on page 2

Sample cover page with table of confents.

fugtio opatus,accae. Teo neleor
thocaa e o i of i st
i sodic hvios.

evenda parchic iquuntar, labore
tataborem. Picses t voum.
fogistio optatis, accc

i X .
fugatio opttu acs. Con num e dlqu s
i ins dolorem tqamend prao sopcrnawsiueped [
b it e ortora o o qusces i,
LR R ——————
i : Utstemolent offcabor maimsectas cum door ped
b i tempor o i derur et oo on
el magni e tament i de venimil pro
et s o gt scmped i et Ui o e e
iquntur. v pchic bqusatn lsbors | amaern g vl e

Sample inside pages for newsletter illustrating the branding style.

FIGURE 25 - Newsletter
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PRINT COLLATERAL

Annual Reports

The annual report is a comprehensive report
detailing the ARMC department’s or agency’s
activities throughout the preceding year. It is
intended to give stakeholders and other interested
parties, information about department activities
and performance.

Use the example shown as a guide when planning
your agency'’s annual report. As with other
collateral, annual reports must carry the ARMC
branding look and feel.



ANNUAL REPORT YEAR

ARROWHEAD

REGIONAL MEDICAL CENTER

‘ Department

Annual Report Cover Sample

 ANNUAL REPORT

Youcan
NOT OPEN

A BOOK
WITHOUT
LEARNING
SOMETHING.

Inside page sample

FIGURE 26 - Annual Report

Git accusciae nus, sinullia
sum sum ut officiur anienda
eptatemquam cus volent
etur am lacium es consecu
Iparchillab ipsa nonet facest
essintiis assunt, sus volupta
tiossecepra pererup tatiisc.

Ipsunde mquuntio quatem ra
verero is everum fuga. Et eatisi
aut volorrum eaquis corum
eostis modia vel is mo con nos
natecuscilit am, sum, quos et
que ne sus is nulpa pliquatur
adignim usdaera eribus
dolupta testium soloreius con.

The Library Experience
"The geortjdfiet voluptatem
fuga. Ita velit occabor eperit
et eos ipic tem susa quidunt
odigenis volorumenim quos
voluptas secus.

Ebitios unt et ut ea nobis debis
eosamus, etur?

Quid mo teceruptae num quodit
officid quia pra qui officiam ea
dis alit eos aut que esecta es

sit et qui rerspit odipsantiae
omnimus, nectendani unt
litibust, asped quam, si nonsent
iatur, eruptio nseque porest, nis
mi, odipsum cuptatum la de
ped ut quat."

JilL 4

i ¢

Git accusciae nus, sinullia
sum sum ut officiur anienda
eptatemquam cus volent
etur am lacium es consecu
Iparchillab ipsa nonet facest
essintiis assunt, sus nos.

40
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PRINT COLLATERAL

Brochures

All brochures are required to have the ARMC logo on

the top left corner of the front panel, as well as a solid
bar at the bottom of the front panel that will contain

the department name.

Colors can be can be selected from the approved
color system on page 58.

Photos must be high resolution images for the best
quality possible.
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YOUR
SUBTITLE HERE

Dolorep udaerro blab

iminto is dindam dol

officia venitat. quisras

aliuam verciusa vel molum et officie ntiatem

eatiundam. Adia voloresti ant haribusdani

repudit dolorionesto inverchillut molora

dellaboria preribus, optam hicipitatem rescil

is re preici dolute maximossi ducipsum

volorentibus maio.

YOUR

Nis qui dolorep udaerro blab iminto is
dipsundam dolo officia eptaspe veles
eturior atusapis sum as venitat quiatur
as aliquam verciusa vel molum et
officie ntiatem eatiundam adia voloresti REGIONAL ME
ant haribusdani repudit dolorionesto

inverchillut molora dellaboria

preribus, optam hicipitatem rescil is

385 North Arrowhead Avenue,
re preici dolute maximossi ducipsum San Bernardino, California 92
volorentibus maio.
Office: 909.387.0000 | Fax: 909 Ed molo blab i

et esto debis net eos et occuptae con pore si

dam quam s exerro ipis

delibus dolor et e

www.SB( aperum demporem que occate
mosam nonecernam et hiliqu. Hento conem re,
consequ iaectione arum imillab orrumque et

event repudis escient, ilic tenimol orporehendae
volendipsum nulparupture evelique vole

comniet acit optia comnihic nonem.

Duci sus doluptat velestia exercimoleni aut niet

pro experite aut quunduntur?

FIGURE 27 - Brochure

YOUR
SUBTITLE HERE

Ed molo blab idendam quam is exerro ipis

et esto debis net eos et occuptae con pore

si delibus doloressi aperum demporem que
occate mosam nonecernam et hiliqua tatium
fugia cum ipsum rempedi ute sedipiciant re
am qui dipsam eium ut voluptatur miligniet
odit audant quid mi, tecatur a sedit, omnis
eate ditatem etum qui officim dolore
voluptatquam quid que estrum evelibu
saessus aesequas pro et volor aboruptatur
autem qui iust velest, earum, inusa volestrum,
ea quat ut estore con re quo blab imus diorio.
Hento conem re, consequ imillab, ilic tenimol
orporehendae volendipsum nulparupture
evelique volecae con comniet acit optia

comnihic nonem.

L-OUT TITLE HERE

atusapis sum as venitat
quiatur as aliquam verciusa
vel molum hicipitatem

Nis qui dolorep udaerro blab iminto is
dipsundam dolo officia eptaspe veles
eturior atusapis sum as venitat quiatur
as aliquam verciusa vel molum et officie
ntiatem eatiundam optam hicipitatem rescil
is re preici dolute maximossi ducipsum

volorentibus maio.
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POWERPOINT

PowerPoint presentations will incorporate the
branding style consistent with printed materials,
including the ARMC logo, color scheme and fonts.

On the title page, the Logo will appear in the upper
left side of the page with a vertical separator line
and the tagline on the right side of the line. The
ARMC website address appears on the blue area at
the bottom right.

All subsequent pages are required to have page
numbers on the right of the top blue bar.

Additional approved color options are available on
page 70 and can be used to customize PowerPoint
presentations to best fit department needs. Please do
not use any colors that have not been approved.

43 Second Edition - 2019
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ARROWHEAD | TheHeartofa

REGIONAL MEDICAL CENTER Healthy Community’-‘f I i

Title Text Here

Presentation
Title Here

Presenter Name — i _
Presenter Title g ' Title Text Here i@

March 23, 2015

Small amount of text with
photos/graphics.

ARROWHEAD T -

FIGURE 28 - PowerPoint | a4



E-MAIL

Signature Banner

Individuals who choose to have an email signature
banner must use the ARMCGbranded signature
banner. The banner, shown on page 50, includes
the ARMC logo and vertical separator line with

the individual's name to the right in blue. The
department and job title will appear below the
name in black followed by a horizontal separator
line below which phone and fax numbers will be
included. The individual’s e-mail address and ARMC
website address appear below in blue. All individuals
must refrain from adding quotes or sayings to the
signature line.

The Confidentiality Notice will be automatically
inserted into all ARMC emails by the Information
Services Department (I1SD).

45 Second Edition - 2019



Last Name, First Name

From: Last Name, First Name, Department/Agency
Sent: Date Time

To: Recipient

Subject: RE: Subject

Attachments: Proof

Recipient,

Ebitaspe ditibus pro eos acepersperum faceste ne sin eria nim iliquo eum ex ella pa conemol uptatatem
andit dolorit atessum id quuntis mi, eumet lis exero veliqui descili quaeriatem il est, qui dolorro voluptatur
sit fuga. Namusae num volore con consequis atat volorrum as consece rspellibusam ilibusda dolutasit escil
im que nim nat et, quiditaest aut aut asperemquas sum dolende libuscitem illias eaque pa volorec essimolut
res sit ratatiur?

eum excersp ersperepuda con rem utatemodit occae moluptur? Iciisque sam volorun tecaeperi cusda verum
nus, et erciusae idestru ptaspe poriberum verspis repudisti doles nobis custem fuga. Aborro omnit, inis dolo-

ribero occus aut aut autaspe porem eos sum neture, et, soluptas aut fugitio. Et ant.
Ovit dem seque volupta quia cum volescillaut lam repe pel etusdandam eri ut re sape nate volupta eperum
que mos des aut.

Name
Job Title
Thankyou, “AE‘I‘%B‘(L)“Y\"["I_AILE(E[‘\TQ Phone | 000-000-0000 Fax

The Heart of a
Healthy Community

E-Mail Address | website

Name
ARROWHEAD | st Signature Banner Only
et ores e R yyr——
E-Mail Address | website

The Heart of a
Healthy Community

Sample e-mail with social media icon

FIGURE 29 - E-Mail Signature Banners



NEWS RELEASES
AND MEDIA ADVISORIES

Common branding of ARMC news releases and
media advisories reminds the news media—and
in turn, the world—that we are one organization
governed and accountable to the Board of
Supervisors.

Standard ARMC news release and media advisory
templates (see page 48) are available for use by
marketing staff.

Hospital, department and division names, as well
as contact information for the person who will
respond to media inquiries, are incorporated as
indicated on the templates. The web address in
the upper right-hand side shall always be that of
the ARMC homepage. Other web addresses and
links may be incorporated into the body of the
news release or media advisory.

Second Edition - 2019

Headlines for news releases and media advisories
shall appear in 18-point bold Times New Roman
centered between the two blue horizontal lines,
sentence case for news releases, all capital letters
for media advisories. Body text shall be 12-point
Times New Roman or Arial. Advisories should
never exceed one page. Every effort should be
made to keep releases to one page.
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For Immediate Release

www.arrowheadmedcenter.org

AD | NEWS RELEASE
CONTACT:

Name Here

Title of Employee
909.999.9999
eMail@SBCounty.gov

Department/Agency Here

Headline of Your News Release

Delete all mock text and Start your Message here...

Nienduci derumquo dolupta que vollaboris iuntem facipsant optaquatus eague vid quis assi
arit assimpo reperis ducia pelest eatiust, cum aut ea qui ommolup taerovit voluptam, alia
eiciur? Ommolorro in ellam cus, suntibus, nullibe rumquia quiatiumquam invelessit, cor ad es
arum eum quam aut ommoditias andem delis dunt es anderch ilicaera ipidebitiur?

Ibusame lia cum nulpa iderior iorerem porepud aectaturis aut ut ea venit volo imet
eosapercipsa estia pre elibus parcietum aut assus debitas dent fuga. Et adis quiam invendus
enet quiam qui duntota quatio comniscid ex et rese am, volum aut que molo maio quae debis
dolupta adi am aut quae cullab incte solo optur sequam ipsant dollor raecatusam rempori

dit labo. Quis di raessum estemporitem eos consectur, con et, eumquo ventota temquiae

nest apiti que dunt duntium quis si corero molupturi dest aut deliti.

Et es quis doluptat ex et aut mint que cuscillis culligente magnam volupie tusdam, ut offi
etus et qui derspellabor aut ipsam, odi cus dionsed millabor reicit renetur, am, essum facia

aut omnimpo reperoris et quame eate nonetus magnien daeceperum quiatem hitis ma
delenti onsectur? Liatempossi nia non eri od que velitia nonsequi opti aut vendam ratus in

et expligent dolorro minvenia anis eruptas volore veliquo id qui quatet harum re aboreptaes
doluptium everat invellu ptatus iment lant ab ipsum arum quiasim quam, nis ea imus, nissus
same mos adiciaspe nimusdae explita quibus et ut audaeped quaspeditem quo blant vel

id ullabor eiusdae pratem et voluptatia del il inctur ra corehenis doluptatque iunt aditiant
mossimaxim sumquam et aut ventes conest, ipsum velitas esti non perupta tatendit, to tenisse
ditatures molor abo. Itae non eni inctur antia doluptam eventiae volo comnis modipsa pa

non rernatia ipsam quae. Nemolor epeligentum dolorerumque occullesequi dolluptas aut aut
omnisci intorese quam que est, volupta tisquat ommodit aectatur? Quibus, te lab ius, volupta
tectias est is quis adio. Itatque si sum veles molum ne volum quo endam iducips aeriasperit.

Beatur? Udam, sunt, veliqui alicipsum faccab in comnisi rescia sam sit reicaes eum int provid
eatia as ut aute veleni doloraepudae conseraerum facesero il id quam vendam qui qui con es
denihil lacescia pedit eatem fuga. Nis as exceriate volorerum re sit es des sin pos alicipienime
num quam fugitianis venihilloris remperi con prerecte dolendenet es repersp itempella
verchic te disciam est, nihicius esequo odi restii cilistrum ra consediorum quiatias voluptum
nim latur, cum quatiis am quos eaturepro cus, utas ma que pora doluptature invenis sunt
maioreratur sam et aliqui cuptatium sumquid quati dolest aped quisciliquat doluptam
alibusamus nonserit, ipsam dolorero te eum ad et atisqui re landam quatis natum voluptatem
dem faccuscias aliqui in et in con es as ea sae dolorib uscilles voloressi sim rem.

ARROWHEA

REGIONAL MEDICAL CENTER

Not Intended

for Publication

www.arrow nter.org
D Media Advisory
Department Name Here ’\fONT:CT!
lame Here
Title of Employee
909.999.9999

eMail@SBCounty.gov

Headline of Your News Release

Sample Text of your Advisory Here.

Myriad Pro, font size: 11

To show big stuff

The Board of Supervisors, the CEO

Mam.tolpm.

12345 North Guadalupe Ave, 1st Floor, Media Room, Rancho Cucamonga, CA 92415-0001

Extra space for more information, if needed.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea commodo
consequat. Duis autem vel eum riure dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea commodo
ullamcorper suscipit consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum riure dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim sed diam nonummy nibh euismod.

FIGURE 30 - News Releases and Media Advisories
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SOCIAL MEDIA

All social media banners or home pages should have

a gold and blue bar on top at 85% opacity and a blue
bar at the bottom in 40% opacity that will contain the
hospital name in white Arial type face.

ARMC AVATARS

Social Media Profile Image

One ARMC avatar will be used to represent the hospital.

An avatar is a graphical two-dimensional form used as
an identification icon in online communities.

The hospital’s avatar is comprised of a square with
rounded corners with a gold gradient fill on the inside
and around the edges.

The ARMC logo sits in the center of the avatar. The

bottom portion contains a colored bar with rounded
corners containing the name (abbreviated).

Second Edition - 2019

It should be noted that in some social media
applications, the rounded avatar format may be
replaced by a square.



SOCIAL MEDIA BANNERS

Gold and blue
bars are standard
and need to be
placed at the

top of all social
media banners
should be a 85%

B tfransparency.
A pr e

X Ly

ARROWHEAD

REGIONAL MEDICAL CENTER

\V/,

AVATAR

——Blue bar af the
bottom of the
banner should
be a 40%
tfransparency.

ARROWHEAD

REGIONAL MEDICAL CENTER

FIGURE 31 - Social Media Banners and Department Avatars
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UNIFORMS

Shirt Standards

ARMC logo shirts and uniforms will always have the
logo placed on the left side. The shirt and logo colors
should create a strong contrast of the logo against the
shirt. The logo can be in any approved color variation
from page 58. The size of the logo should never
exceed 2.75" in width.

The examples on page 52 illustrate ARMC logo
placement on uniforms, polo shirts, scrubs, and
lab coats.

51 | Second Edition - 2019



| 275"

ARROWHEAD

REGIONAL MEDICAL CENTER

< ARROWHEAD

ARROWHEAD

REGIONAL MEDICAL CENTER

ARROWHEAD

REGIONAL MEDICAL CENTER

FIGURE 32 - logo Shirts
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EVENTS AND OUTREACH

ARMC events and outreach materials should follow
the branding guidelines incorporating the hospital’s
logo in either the standard or approved alternate
color palette, and using approved ARMC fonts. The
hospital’s website should be included in all outreach
events and materials.

53 Second Edition - 2019



ARROWHEAD

ARROWHEAD

REGIONAL MEDICAL CENTER

FIGURE 33 - Events and Outreach

www.arrowheadmedcenter.org
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PROMOTIONAL ITEMS

Promotional items offer a great opportunity to show
off ARMC's brand identity. ltems may include but are
not limited to key chains, pens, white frosted gift
bags, cloth hand bags, and hand sanitizers just to
mention a few.

For smallest imprint space please refer to Figure 17
on page 22.

55 Second Edition - 2019



Key Chains

I The Heartofa
7 Healthy Community.
ARROWHEAR

White Frosted
Gift Bags

Cloth
Hand Bags

|

ARROWHEAD

REGIONAL MEDICAL CENTER
e Heart ofa
Healthy Community

ARROWHEAD

FIGURE 34 - Promotional ltems
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DESIGNERS SECTION

Color Systems

Our color system is based on the approved
County flag.

Any of the colors may be used in any tint value to
further extend the range of options.

Our palettes are shown in all common color
breakdown formulas for print and electronic media.

When printing using four-color process on
uncoated stock, a slight adjustment may be
needed to best duplicate each color's optimum
value and chroma. Consult with your pre-press
or print vendor to facilitate any adjustments.

For accurate PANTONE Color Standards refer to

the current edition of the PANTONE formula guide.
PANTONE is the property of Pantone, Inc.



PRIMARY LOGO COLORS

To be used on gloss/coated paper | To be used on matte/non-gloss paper
C: 100 R:0 C:21.2 R: 205 C: 100 R:0 C:27.01 R: 185
M:80.05 | G:61 M:3934 | G:151 M:80.05 | G:61 M: 423 G: 141
Y114 B: 166 Y: 100 B:0 Y114 B: 166 Y: 100 B: 47
K: 248 K:1.48 K: 248 K: 4.98

ADDITIONAL COLOR SUGGESTIONS FOR COLLATERAL PIECES

Blue Dark Grey
PMS 29 PMS 423

2
co R: 35 c 89 R:0 C: 55 R: 106 C: 48 R: 138 c 23 R: 197 C 15 R:216 [<BE R:218 Cs R: 242
M:0 G: 31 M: 42 G116 M: 16 G: 178 M:39 G: 140 M:21 G: 190 M: 13 G:210 M:19 G:198 M:7 G:228
Y: 0 B: 32 Y: 34 B:140 Y: 0 B: 226 Y: 39 B 140 Y: 26 B: 181 Y: 21 B: 197 Y: 42 B:156 Y: 35 B:177
K: 100 K 7 K: 0 K: 4 K: 0 K: 0 K: 0 K: 0

COLOR COMBINATION SUGGESTIONS

R B []

L L L]

FIGURE 35 - Designer Section - Color System | 58




DESIGNER’S SECTION

. THE GRID
Ximpe volesequae

quatquosae se vellupt
amusanto cus ea iur,

Institucional - Ugit; it,
arum x eatibuit est, oditi ulparum i iuscidCatem
sedisente pos comnestiusseriocae ant.

The horizontal grid structure forms the basis
of the ARMC brand. It adds a unique and
distinctive personality to each collateral piece.
It generates brand recognition and creates an
underlying and consistent structure for all of
our promotional communications.

The grid allows a customized design
approach and can be applied in a dramatic
or minimal way. It allows a large variety of
layouts and designs to be created, while
maintaining maximum brand presence.

quiautfugias
sinvendis
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Photo Can Be Placed Here

Text Can Be Placed Here

ARROWHEAD

REGIONAL MEDICAL CENTER

Sample of a grid How the grid can be used

FIGURE 36 - Designer Section - The Grid 60
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CREATIVE CONTACT

Arrowhead Regional Medical Center
MARKETING DEPARTMENT

Please contact the Marketing and Public Relations
Department of Arrowhead Regional Medical Center
with any questions regarding the ARMC logo and/or
additional collateral materials.

Please contact San Bernardino County Print Services
with requests for design and/or printing.

Justine Rodriguez
Marketing Director, Interim
Rodrigjust@armc.sbcounty.gov

Graphic Design Unit

County Print Services (CPS)
777 East Rialto Avenue

San Bernardino, CA 92415-0750
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